CONTACT:
[Name 1] 

      

[Name 2] 

     

[Bank Phone Number] 

FOR IMMEDIATE RELEASE 

[Date]  

LOCAL BANK OFFERS BETTER CREDIT CARD 
[Bank Name] announced today that it will issue its own Visa [and/or MasterCard] credit cards to provide comprehensive banking services to [city or geographical area you serve] residents and encourage local spending.

“We know our customers and are better able to respond to their credit needs while offering a competitively priced card and hometown service,” says [bank name] [executive’s title and name].  “And by helping our customers secure credit locally, we feel that we can help increase the amount of money that stays in our community—and that benefits everyone.” 

 
The average interest rates and annual fees charged by community banks are generally lower than average bank card rates and fees nationwide. 

Local communities can benefit when local banks made credit decisions. Local banks can grant credit to customers in good standing without credit histories. And [bank name] promotes local spending by offering another payment option to consumers. 

“Increases in customer credit also increases the opportunities for spending among local merchants,” [executive’s last name] notes.  “Portions of the money from merchants and [bank name] are ultimately reinvested in the community,” he/she says. 

[Bank name], which [began/will begin] issuing its cards on [date], is offering its program in cooperation with the Independent Community Bankers of America (ICBA).  Traditionally, community banks have acted as agents of larger financial institutions, promoting their correspondent banks’ cards. In issuing its own card, [bank name] joins over 1,700 community banks across the country that operates their own credit card programs. 

-more​-

The ICBA, a non-profit trade association, is dedicated to helping community banks provide high quality products and services to customers nationwide. 

[Note: Items you can elaborate on for your market include: tourism figures and activity; special promotions with local merchants; ways you give back to the community from card program profits (charitable gifts, affinity programs); credit for youth and credit education you offer.] 
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